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Good Examples
o WWW.twitter.com/HumaneSociety

o WWW.twitter.com/dficonsumers

o WWW.twitter.com/sharestrength



http://www.twitter.com/HumaneSociety
http://www.twitter.com/dficonsumers
http://www.twitter.com/sharestrength

Provide Unique Content

— Upcoming events, facts and stats unique to your
community, news articles, ways people can help, etc.

Engage Others (Re-Tweet, Reply)
— Comment on other tweets that match your interests.

Post Frequently... Be Consistent
— 5 Minutes Morning, Lunch, Afternoon

Have A Personal Voice



Follow Related Organizations, Thought
Leaders — Learn from them

Be Concise and to the Point
Write Tweets That Can Be Re-Tweeted

Attend Local Social Media Events &
Conferences — Meet Your Followers
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facebook

Good Examples

e« Wwww.facebook.com/water

e Www.facebook.com/nordstrom

o www.facebook.com/#!/pages/Seattle-King-
County-Asset-Building-Collaborative



http://www.facebook.com/water
http://www.facebook.com/nordstrom
http://www.facebook.com/#!/pages/Seattle-King-County-Asset-Building-Collaborative
http://www.facebook.com/#!/pages/Seattle-King-County-Asset-Building-Collaborative

facebook

* Provide Unique Content

— Upcoming events, facts and stats unique to your
community, news articles, ways people can help, etc.

e Engage With Others
— Comment back when people comment on your posts
— Ask questions. Encourage feedback.

e Post A Mix Of Content Pictures, Video, LIinks,
Etc.

— Don’t post the exact same stuff on your website and
twitter feed. Mix it up.



facebook

Avoid Multiple Posts In A Short Amount Of Time

Be Concise And To The Point

— Give followers content they need without leaving
Facebook. Write descriptions of link when adding a
link, etc.

Reward Those Who Share Your Info
— Thanks, direct messages, etc.

“Like” Organizations Similar To Yours

Advertise Your Facebook Page
— Your website, newsletter, events, presentations, etc.



